Aqua Master Watch Company Announces Joint Partnership With IcedTime.com for Distribution of High End Watches and Jewelry

21 December 2006, 5:04pm ET 

NEW YORK, Dec. 21, 2006 (PRIME NEWSWIRE) -- Aqua Master Watch company has begun shifting its market strategy towards online retail sales, by focusing on select retailers who target the "Hip Hop" and "Bling Bling" demographic. 

By partnering with IcedTime.com (http://www.icedtime.com), Aqua Master expects to broaden its share of the hip hop market by quickly and effectively, releasing and promoting its new models online. 

After a strong 2005 online retail year, which has posted an increase of over 20% in growth since 2004 -- Aqua Master is poised to take advantage of the sales trend by releasing more watch models and jewelry than ever before. 

IcedTime.com -- a jewelry and diamond watch online retailer welcomes the partnership and expects demand for this market to further grow in the upcoming year -- "We are seeing a greater interest for diamond watches, a trend that is being endorsed by many renowned watch companies of the world," says Steve Yakubi, CEO of IcedTime.com 

About IcedTime.com 

IcedTime.com was established in 2005 with the intent on accelerating the availability of often exclusive and limited production diamond watches and jewelry to the consumer market. 

By setting up special contacts with the manufacturers, newly released and demo watch pieces are quickly exposed to the market, gauging consumer preference, and fashion -- thereby creating a stable niche and market share in an ever changing and evolving world of fashion. 
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